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ABSTRAK 
 
Pengaruh Persepsi Nilai, Persepsi Risiko dan Kepercayaan pada Niat 
Beli Produk Hijau 
(Studi pada Niat Beli Kulkas Ramah Lingkungan di Surakarta) 
 
EKA WIDYARIKSA PUTRA 
F0210056 
 
Isu pemanasan global menjadi topik yang menarik bagi pemasar dan 
masyarakat. Masyarakat semakin sadar akan pentingnya menjaga kelestarian 
lingkungan demi keberlangsungan kehidupan di masa mendatang. Salah satu 
caranya yaitu dengan menggunakan produk kulkas ramah lingkungan. Produsen 
tekhnologi dituntut untuk memberikan inovasi produk baru terkait pelestarian 
lingkungan. Oleh karena itu, penting kiranya penelitian yang menguji secara 
empiris peran persepsi nilai, persepsi risiko, dan kepercayaan dalam membentuk 
niat beli konsumen produk kulkas ramah lingkungan. 
Penelitian ini menggunakan teknik purposive sampling melibatkan 
sebanyak 150 responden masyarakat Surakarta yang memiliki pengetahuan 
tentang produk hijau khususnya kulkas serta berniat membeli produk kulkas 
ramah lingkungan. Data yang diperoleh dalam penelitian ini diuji dengan 
menggunakan software PLS 2.0. 
Hasil pengujian menunjukan secara empiris terbukti bahwa niat beli 
masyarakat Surakarta terhadap produk kulkas ramah lingkungan bisa dibentuk 
dengan rendahnya risiko yang ditimbulkan serta tingginya kepercayaan 
konsumen terhadap produk tersebut. Sementara itu, nilai atau value pada produk 
kulkas ramah lingkungan yang dipersepsikan oleh masyarakat tidak serta merta 
membentuk niat beli terhadap produk kulkas ramah lingkungan.  
Kata Kunci : persepsi nilai, persepsi risiko, kepercayaan konsumen, dan niat beli 
produk ramah lingkungan. 
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ABSTRACT 
 
THE INFLUENCE PERCEIVED VALUE, PERCEIVED RISK AND TRUST TO 
PURCHASE ENVIRONMENTALLY FRIENDLY PRODUCT 
(Study toward environmentally Friendly Refrigerator Product  in Surakarta) 
 
EKA WIDYARIKSA PUTRA 
F0210056 
 
The issues of global warming become topics that interestingly for 
marketers and society.  People are increasingly aware of the importance of 
preserving the environment for the continuity of life in the future. One way 
is by using environmentally friendly product refrigerator. Manufacturer of 
technology required to deliver new product innovations related to 
environmental conservation. Therefore, the purpose of this research is to 
analyze the roles of perceived value, perceived risk, and trust in the 
intentions of consumers purchasing environtmentally friendly product 
refrigerator. 
This research used the purposive sampling technique that involves 
150 respondents in Surakarta, which includes people who have knowledge 
about the green product especially refrigerators and then have purchase 
intention to buy the environmentally friendly refrigerator product. The 
obtained data in this study were tested using The Structural Equation 
Model – Partial Least Square 2.0 software. 
The results of the research showed empirically proved that purchase 
intention of the people in Surakarta against the environmentally friendly 
refrigerator product can be formed with the lower risk posed and the high 
consumers confidence against the product. Meanwhile, value of the 
environmentally friendly refrigerator product that is perceived by the 
people doesn’t necessarily form the intention to buy the environmentally 
friendly refrigerator product. 
Key word : perceived value, perceived risk, perceived trust (consumer 
confidence), green purchase intentions. 
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